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License fee

S/W Update

Maintenance

Expandable

Sales 

balls, archery, and etc.

Customizing Service

S/W development

In-Game Advertisement



▪ Variety of self-developed game contents (30 types)

▪ Integrated platform system to maximize operational efficiency

▪ Remote control system for real-time response in any issue

▪ Experience in overseas markets such as Japan, Vietnam, and Indonesia

LEGEND HEROES

+ Own Developed Games

- Small BIZ Scale

VAUNCE PARK

Only for KIDS
 

JJANG GAMES

Arcade Game Center

SPORTS MONSTER

Partnership with SSG

VS PARK

Indoor theme park

ROUND1

Indoor theme park

DREAM GAMES

Arcade Game Center

tiNi WORLD

KIDS CAFE

Global Competitors
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2022 2023 2024 2025 2026 2027 2028

Domestic 1,850,000 1,240,000 1,800,000 2,300,000 2,860,000 3,600,000 4,500,000 

Overseas 390,000 360,000 900,000 1,300,000 1,440,000 1,800,000 2,500,000 

Total 2,240,000 1,600,000 2,700,000 3,600,000 4,300,000 5,400,000 7,000,000 

(Currency：USD)

Brand Business System Sales
Developing 

New contents
Entry in

New markets

Own Store sales

Franchise Business

Sales to 

various customers

GOLF, SHOOTING, 
DANCING

Develop antenna shop

Global franchise business
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Pop-up Store: Market test

Company owned store: Brand development

Language, UI

New contents for the market

Hiring Local Expert

Payment Method

Local Event

Investment

Customization

Operation

Developing New Market

Franchise Business
Expansion
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Experiential Digital Indoor THEME PARK 

‘LEGEND HEROES’

• Company Founded

• Sales 720,000 USD

• 1st Investment fund raising (450,000 USD)

• Established R&D Center

• Certified as a venture company

• Export to Indonesia (340,000 USD)

• Sales 2,300,000 USD

• 2nd Investment fund raising (770,000 USD)

• Legend Heroes Open in Royalcity, Vietnam

• Sales 1,600,000 USD

• Legend Heroes Open in ‘Siam Discovery’, Thailand

• 3rd Investment fund raising (770,000 USD)

• 4th Investment fund raising (200,000 USD)

• Legend Heroes Open in ‘Seacon Square’, Thailand

• Legend Heroes Open 

in ‘AEON MALL’, Indonesia

Operating Stores Fundraising Sales (2024) Visitors

8Countries 20 2.2M USD 2.7M USD 1.2M

2021 2023 20252022 2024



CEO

Management Support Team

Business Strategy 
Team

Heroes Studio

S/W Development 
Team

H/W Development 
Team

Operation Team Technical  Team1 Technical  Team2

- International Sales, 2012-2016

- New business planning, 2016-2019

- Founder, 2021~

Business 
Strategy Dept.

Development 
Dept.

Tech&Operation
Dept.

Tech Dept.

- Immersive game operating, 2010-2017

- Head of Tech Dept., 2021~

R&D Dept.

- On-line game R&D, 2010-2017

- Immersive game R&D, 2017-2021

- Head of R&D Dept., 2021~

BIZ Dept.

- International Sales, 2012-2017

- Brand marketing, 2017-2020

- Head of business Dept., 2021~



▪

▪

▪

▪



THANK YOU
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